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Abstract 

This study of Roles of Locals Thai Newspapers: Los Angeles, USA and 
Chonburi, Thailand.The study focuses on Local Thai newspapers in Chonburi 
compared with the local newspapers in Los Angeles (L.A.). The population used 
during this research was Thai community newspapers in Chonburi and Local Thai 
Newspapers in Los Angeles.  In-depth interviews were given to 6 Key informants of 
the owners in Chonburi. and 7 key informants in Los Angeles. Both of the 
newspapers have been established for over 10 years.  Also, the focus group was 
15 opinion leaders in Chonburi and 15 opinion leaders in Los Angeles with varying 
ages. Research found that most of the owners in Chonburi were experienced and 
over the age of 30-40 years old. They sold newspapers at 30 cents per copy. And 
have another business, low quality and must more ethics. For Los Angeles, most 
individual owners served as editors and publishers. They had been in this business 
for more than 30 years and earned below $350 per month. This low income 
meant that they needed a second job.  

Some editors worked in other media, mostly by being a reporter for 
central newspapers and television. They had very good benefits and their incomes 
were increased to around $1,700 per month by adding the second job. Some 
worked in commerce or created newspaper websites. Thai newspapers in L.A. 
lacked professional newspaper organization and quality reporting regarding local 
issues. Researchers recognized that local newspapers play an important role in 
local development, for it publicizes all information and connects people among 
the community. Other results revealed that most of them loved to be in the 
newspaper business. Most had worked in the newspaper business since the 
beginning of their career. Despite the fact that working in newspapers was not 
lucrative, local journalists still strived to continue. Lack of ethics. Both are 
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Constitution of “Chao Phor”power networks: hidden roles and functions of local 
newspaper in Chonburi as well as Los Angeles. 

Keyword: Roles of Newspaper, community newspapers in Chonburi, 
community newspapers in Los Angeles. 

 

Introduction 

Background of the study:  This study of Roles of Locals Thai Newspapers: 
Los Angeles, USA and Chonburi, Thailand. The study focuses on Local Thai 
newspapers in Chonburi compared with the local newspapers in Los Angeles 
(L.A.). The population used during this research was Thai community newspapers 
in Chonburi and Local Thai Newspapers in Los Angeles.   

 The researcher recognized that local newspapers play an important role 
in local development, for it publicizes all information and connects people 
among the community.  

The status and existence of community newspapers in Chonburi and Los 
Angeles was interesting, especially in the aspects of pattern, content, and 
organizational management. The existences of local newspapers are beneficial to 
both government and private organizations, readers within the community, and 
the newspapers in the community itself. Local newspapers aim to reflect their 
own success in order to improve the Thai community newspapers in Chonburi 
and Los Angeles to continue their businesses and contribute to the overall benefit 
of the local community.  

Research Questions 

 1. What is the current situation of Thai community newspapers in Chonburi 
and Los Angeles? 

 2. What are the roles of Thai community newspapers in Chonburi and Los 
Angeles?  
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Research Objective;  

The objective of this research was to the current status of local newspapers, using 
a sample of newspapers in Chonburi and Los Angeles by purposive Sampling to 
study of how Thai's received their news, current news reporting situations and the 
roles of Thai community newspapers.  

Research methodology 

 Research Method:  The research titled is, “Roles of Local Thai Newspapers: 
Los Angeles and Chonburi, Thailand” is qualitative research, In-depth interviews 
were given to 6 Key informants of the newspaper owners in Chonburi. And 7 key 
informants in Los Angeles. Both of the newspapers have been established more 
than 10 years. Also, the focus groups was 15 opinion leaders in Chonburi and 15 
opinion leaders in Los Angeles with varying ages. 

Expected Benefit  

1. Recognize and understand the existence of Thai community newspapers 
in Chonburi and Los Angeles, and use information from the research as a model 
for improving and developing the newspapers in order to suitably meet the 
community’s expectations.  

 2. Enable to obtain methods to develop Thai community newspapers in 
Chonburi and Los Angeles along with finding a successful model of a community 
newspaper which is able to maintain its business exceeding five years.  

Research Demography  

Research Tool:  The tools that are used in this research are in-depth interviews 
and focus groups and note taking. The information will be analyzed through 
qualitative and descriptive research using in-depth interviews, observations, and 
note taking. The analysis will be done by connecting the result with related 
methodologies.  
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The results  

The current status of local newspapers in Chonburi 

             The results revealed that local newspapers in Chonburi province 
Individual ownership of local newspapers in Chonburi featured mostly males of 
50 years of age or older, whose education was below a bachelor’s degree, and 
most of them also serve as the paper’s Publisher. However, those who earned a 
bachelor’s degree mostly studied in a department of Communication Arts. The 
personal data of top executive in newspaper business of Eastern part mostly 
were male at the age of 50 years old whose education were below bachelor’s 
degree.  

However, those who gained a bachelor’s degree were mostly from a 
faculty of Communication Arts. Most executive were editor in publisher. They had 
been in this business for more than 30 years and earned around below 10,000 
baht. Besides, the status of local newspaper in Eastern part could not survive by 
being only a journalist. They had another job at the same time. Sometimes they 
worked in other media, mostly by being a reporter for central newspaper and 
television. They had a very good welfare and their incomes were raised up to 
around 50,000 baht. Some of them did a commerce business or created a 
newspaper website for 4 years. 

           Other results revealed that most of them loved to be a press. Most 
executives have been worked in newspaper business since the beginning of their 
career because they loved and were interested in this field. Despite the fact that 
working in newspaper did not make a lot of profit, local journalist still strived to 
work on it. The main income of local newspapers was still from advertising.  

Next below was from sales. Most newspaper were tabloid (small size), 
in full color, with white pond paper, written in Thai, at around 13-16 pages, 
distributed biweekly at the price of 10 baht, appeared on the market in local 
district and province or a province nearby, with the circulation around 3,000 
copies at the cost of 15 baht per copy, distributed for 2,000 copies, donated for 
1,000 copies. Most executives had additional job that was a personal enterprise 
or a family business. They equally allocated the task in both officially and 
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unofficially way. All staffs worked in full time which included columnist, 
photographer, graphic designer, layout designer, and there were only 1-3 
copyreaders. There was no rule in payment and no welfare. Furthermore, result 
also revealed that almost every local newspaper in Eastern part brought 
computer technology into their organization, mostly in editing, page layout, and 
formatting. For the promotion, mostly were donate to the informed source and 
entrepreneur who had a potential to advertise with them. The main targets were 
government official, government service and local administration. Furthermore, 
they were a member of organization or press network. They found it valuable so 
they participated in supporting the press. The status of local newspaper was only 
insistent because they had to hire the printing house to produce their 
newspapers. 

Local Thai Newspapers in Los Angeles 
history, present, and future. Thai community newspaper. 

  The development of the Thai newspapers in Southern California In order 
to serve the Thai community, on January 1, 1970 the first Thai newspaper known 
as, “Overseas” was launched. It was well accepted. The publisher used his 
apartment as his office and it soon became the social gathering place for Thai 
community leaders.  Since it was inexpensive to set up a newspaper, many 
newspapers sprang up in the early 1970s.  If one had a manual typewriter and a 
typist, one could establish the newspaper.  At that time, the newspapers were 
given away free.  The primary revenue of the Thai newspapers came from the 
advertisements of the Thai restaurants.  However, from the interviews of many 
former Thai newspaper publishers, all the newspapers in 1970s suffered 
financially.   

The earlier Thai newspaper publishers were not trained in journalism.  The 
two primary reasons they entered the newspaper enterprise were because of their 
love of writing and their strong desire to promote democracy in Thailand.  All of 
them were college students and well educated. In l960s and 1970s, there was a 
strong movement for democracy in Thailand.  The Thai government was ruled by 
the military during those two decades.  Therefore, the Thai newspapers in Los 
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Angeles were the mouthpiece of the Thais in Los Angeles who wanted to change 
the form of the Thai government.  From 1970 to 1975, there were about five 
monthly newspapers. 

However, in 1975, there was a turning point for the Thai newspaper 
enterprises in Los Angeles. Mr.Chaivat Paknilratana, a former Thai student leader in 
Thailand, started a weekly newspaper known as “Sereechon”.He was able to 
recruit many well-known writers from his competitors and his newspaper was 
quickly successful. His financial success wiped out all other newspapers as he also 
included a Thai Yellow Pages further increasing the newspapers brand recognition 
and connecting community members. Currently, six of the nine Thai newspapers 
publishing in Los Angeles are former publishers, editors or reporters from the staff 
of, “Sereechon.”  

In the 1980s, there was a change in the Thai newspaper landscape. There 
were many new Thai newspapers. Some newspapers were able to make profits as 
they were able to generate revenue from the advertisements. During the past ten 
years, there have been six Thai newspapers in Southern California  Siam Media, 
Sereechai, Khaosod, Asian Pacific, Siam Thai town and Thai LA. These are well 
established newspapers.   They are all weekly newspapers each operating in its 
own market. 

              Siam Media has existed for 30 years and by far it is the oldest 
newspaper. It has about ten part-time and full-time staff with about 10,000 
circulations. It is one the most popular Thai newspaper in Los Angeles.  It limits 
itself to the readers in Southern California; however, it maintains the highest 
advertisement rate.  The first owner was an insurance agent who started the 
newspaper as a hobby.  It was a small magazine of 32 pages with a few 
advertisements.  However, in 1985, it was acquired by a Thai lawyer.  He invested 
a great deal into Siam Media.  He recruited many Thai professionals and 
prominent journalists from Thailand. The current publisher, Arkadet Sripipat, was a 
political activist in 1970s and he owned Siam Media approximately 20 years ago. 
Dr. Vivat Sethachuay, his old friend, a banker, a prominent community leader, as 
well as a prolific writer has been writing for Siam Media since 1992.  He has many 
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followers and because of his high profile in the Thai community, he has created a 
major impact for the previous success of the newspaper. 

         Sereechai newspaper is the second oldest newspaper.  As a matter of fact, 
it should be considered as the oldest newspaper in terms of its name sake.  Its 
original name was “Sereechon.”  It began its first publication in 1975, but it 
changed its name in 1988 along with the new owner of the newspaper.  Similar to 
Siam Media, it also published a Thai Yellow Pages.  It has a strong presence for 
the readers outside Los Angeles.  It is a well run and a successful newspaper. The 
editor-in-chief is Somjet Payakarit.  He used to be the editor-in-chief of Siam Media 
and he is also a prolific writer in his own right. There is substantial readership 
throughout the United States. As a matter of fact, Dr. Vivat Sethachuay, the 
current columnist of Siam Media, used to be a columnist of Sereechon from 1975 
up until 1988. 

Asian Pacific is also a popular newspaper in Southern California. The 
publisher, Paisan Promnoi, is the only trained Thai journalist among the six 
newspaper publishers in Los Angeles.   He graduated from Thammasart University 
in Thailand and was a lecturer prior to his arrival in the United States, almost 
twenty years ago.  As a matter of fact, he was a prolific writer for a number of 
many prominent newspapers in Thailand.  He focuses his readership to both Thai 
and Cambodians.  In addition, Paisan has been the editor of many newspapers 
during the past twenty years.  He is highly respected among his peers and 
currently the president of the Thai Mass Media Association.  

Kaosod newspaper’s owner, Sriwong Ayasit, is a registered nurse. She is 
very well known in the Thai community and her newspaper has been in existence 
for twenty five years. It's primary readers are mostly limited to Los Angeles 
residents. The newspaper has drawn many prominent and prolific writers from 
Thailand. 

Siam Thai Town is another successful newspaper.  It has been the main 
competitor of Siam Media.  The editor is quite energetic and the newspapers 
layout design is unique and professional.  Because of its large advertisements, it is 
well established and a successfully managed newspaper. 



 
132 

         

Journal of Communication and Management NIDA   Volume 1  Number 3 (September – December) 

Thai LA is also a well established newspaper. Its owner and publisher is a 
highly respected and successful businessman, Virat Rojanapanya, who used to be 
associated with Sereechon newspaper. He is a prolific writer and has been in the 
newspaper business for over 30 years.  Thai LA has many prominent writers from 
Thailand.  Because of the high caliber of the publisher, it has drawn a variety of 
readers. 

All six Thai newspapers have their own offices and offer online 
publications.These six newspapers have copied most of the Thai news from 
Thailand, that is to say, they have violated the Thai copyright laws.  Since the 
publishers in Thailand neglect to launch any complaints towards them, these six 
newspapers continue their publication as is. Accordingly, copying articles directly 
from Thailand has become common practice. 

There are two types of readers for these six newspapers.  The readers of 
the old generation prefer to read the hard copy editions. The majority of them are 
well educated but they are not well-equipped with the present and modern 
technology. However, some of the older generation of readers, read both online 
and hard copy editions.  All in all, the hard copy edition has proved that it still 
plays a major role for Thai readers, and its existence is still needed.  

 Results  

The transcript s were interpreted with respect to themes. Despite 
diversity of detail, consistent themes emerged, These shared themes offer clarity 
and an overall description of people’s experience with Thai newspapers both in 
print copy and online. 

      Presenting the results of this study is to present the results of the 
discussion group.  Which consists of three main areas First, are the community, 
second are the bias, and third are  the distributions. 

 Community 

 For this research, the Thai community in Chonburi and Los Angeles 
has close relations with the Thai newspapers.  Newspapers are important and 
highly influential in the Thai community. Newspapers seem to build community. 
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Readers are seeking more news about the Thai community in Chonburi and Los 
Angeles.  Several participants specifically agreed that Newspapers have an 
influence to Thai community in Los Angeles for long time. The newspaper is a 
mechanism to drive the community, and it is a community newspaper because it 
makes by people in community and the content for people in the community. 
People should support the community newspapers to be sustained. ‘’ The 
newspapers are the significant tool in Chonburi and LA, is the major player in this 
community” Said one subject.  

The news that I want to read is the pure news from Thailand (by bring all 
news from Thailand) because I am really miss and want to know about my 
country. ” People in Thai community have many reasons to read newspaper such 
as one participant said this “since I was a social worker, I read and apply for my 
work helping people and exchanging new information with other people. I like to 
read classified ads such as finding jobs or renting houses because I will spread this 
news and advertises in Thai community. Another reason that I read them is to 
fellow what is going on in Thailand by missing such as politics, society, and 
economy and to know situations in Thai community in LA also.” 

    “I have read the headlines of Thai newspaper in Thai temples or 
Thai restaurant.  I got my first job because of my friend’s recommendation to read 
the classified advertisements in newspapers, which is very useful for people who 
are new classified. Ads as a good way for finding a good job which employer and 
the employee can meet, help each other. I changed jobs several times by use the 
classified advertisements.” Said another person. 

             While another participant added an opinions about news as “It 
would be better if they put more news about the Thai society in LA. I dislike that 
they write too much about people in the high society so they should write some 
news about poor people” and one woman mentioned that “My proposal for 
newspaper is the local news should be increased local news .There is only news 
of high class people. No news for the poor.” One participant said he wants the 
newspapers to put more news about the Thai society in LA and some important 
world news inside and want editor increase the local news also. “I want that it 
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has more news about LA town, The LA newspaper should have more news of the 
local community.” some expressed concerns for him. 

    Bias  

              Bias are Another apparent theme across focus group in 
relationships to the role of the newspaper with the community. Several 
participants specifically blamed Thai newspaper They think that The newspaper 
serves the community with no morals. As one participant in focus group said with 
regards to news reports “They write news for their allies and their own benefits, 
The articles can’t be trust because people have different points of view. The 
newspapers are owned by the entrepreneurs who are immoral and only use the 
newspaper for their own benefit and business. They criticize thing irresponsibly’’ 
Said one subject another person interjected, the Thai newspapers in LA are biased 
and only do what pleased the entrepreneurs. The reason that the newspapers are 
biased is because they need the sponsor. The journalists should beware of the 
things they write and they should give the good reason. They must not write from 
their own feelings.  

               More than half of the focus group of the participants are 
mentioned that a bout the moral of the newspaper. “In my opinion, most of the 
newspapers are biased I was very worried about this to the point and Thai 
newspapers in LA are not neutral, they separate into groups and criticize things in 
the unreasonable ways from their own opinions. The reason they are not neutral 
is because they need sponsors, has only few people working in the editorial 
department and they do not seem to be the organizations.” One participant said  

             The focus group continued discussion of bias, Participants 
reported that She think the newspaper and the government in LA cannot access 
to the grassroots since they are dishonest towards the people especially they 
often write things without the evidence and proven information and no reference.  
“They just write whatever they want with immoral, biased and they have little 
spaces for the local news. It has become like this because there are few people 
working in the company, they spoil the sponsor and they report news 
dependently and write only the news of the high society people that they are 
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fighting each other. Sometimes the newspaper requests for the sponsors”   he 
said with with depression. 

       While another participant added “The newspaper twists and reports 
the news from only one side. They are injustice and try to please the government 
because the government gives them some budget to come to Thailand. The 
benefits are reciprocal. ” another participant agreed, she noticed that the content 
and writing style of a Thai newspaper in Los Angeles also needed changing, 
including an ethics of media. The media should be more professional the media 
should be careful in such matters, because The Thai community in the United 
States vulnerable to the news of conflict, because they love and miss their 
country sometimes, they receive only one side of news which may negatively 
impact to the society. ’’ 

          On the other hands In the term of ethics of Thai newspaper in LA. 
Some of participants viewed ability of newspaper as different from the other “To 
summarize you should think positive to Thai newspaper in LA. Everyone is good 
and would like to make a utility to the community. Thai journalists are good but 
they can’t supply the demand.  The editors have only 2-3 employee or 
journalists. They lack of professional staff and lack of capital to deeply work. Most 
of the offices are home of the owner, and they only work for 2-3 days. They get 
money per time, they work. They didn’t work full-time like a main media in 
Bangkok. Sometimes the owners all of a duty like sales, marketing and advertising 
and they are not professional. ”  

       In this  same session the  participants  added  more contents about 
community  were  suggested in this  focus group , This comment suggested that  
the newspapers  have little spaces for the local news. “We would rather hear 
about what is happening in our community, the world and in Los Angeles. The 
things that need to be changed is that they should focus more on the local news 
and give more spaces for the world news and news in LA” Said one subject and 
adds another subject. It is not necessary that which part is the largest section; 
community news, Thai news or American news but it should fit to what is big 
news. 
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   While, another subject   asked the newspaper as, he want Thai 
newspaper increase the information about Thai community for real benefits of 
readers. “I insist newspaper give any advantages with society. I think they should 
add more contents about community.  I want see more the local news in Thai 
online news too. It would be better if they put more news about the Thai society 
in LA .And some important world news inside. Said one subject, and another 
person supported that they have little spaces for the local news. “We would 
rather hear about what is happening in our community, the world and in Los 
Angeles. The things that need to be changed is that they should focus more on 
the local news and give more spaces for the world news and news in LA” 

Distribution  

In focus group sessions, participants initiated the conversation about the 
distribution, because newspapers have printed a few copys. it is not sufficient for 
the needs of readers. It was distribued by the local Thai restaurant in Thailand 
and Thai temples in Los Angeles. So distribution cannot cover all the Thai people 
in community. 

          Nowadays There are still limitations distribution, As well 
newspapers were faced with the advancement of the Internet. Most of the the 
old  generation subjects  strongly  comment  that, they  have  read the  Thai 
newspaper in Thai temples or Thai restaurant, Usually he prefer to read from 
printed newspapers because it contains lots of contents. He don’t normally read 
online news because he don’t know how to use it. If reading news online is his 
only choice, it would be really hard for him because he have to adjust himself 
and it might prevent him from updating news. 

              While one fourth of the the old  generation participants reported 
that   he read from the printed newspapers because it’s touchable and he don’t 
have time to read from the computer and his computer skill is not good. Even 
though the hard copy are illuminate due to the society is moving into an online 
age, he's still prefer the printed. “However, the newspapers should provide both 
on the hard copies and online for everybody will be able to access easily.”he was 
suggested.  
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Several the middle generation subjects  mentioned  according with the old 
generation about newspaper  that, they  have  read the  Thai newspaper in Thai 
temples or Thai restaurant  and also  read from one line ,so in term of distribution 
the newspapers should provide both on the hard copies and online for everybody 
will be able to access easily. “I read both newspaper and online news. I think 
having both newspaper and online news are good. Newspaper is profound and 
had classified ads that are really useful but the online news will brief contents to 
read and understand easily. I usually read newspaper taken from Thai restaurants” 
Said one subject        

               Another person interjected he always took newspaper from 
restaurants and temples. Nowadays I read it online because I am far from Thai 
town. Online news that I read are Siam Media, Saereechai Asia Pacific, Kaewsoad 
and Thai LA. I like Siam Media which organizes the head news chosen and 
fallowed conveniently and there are classified ads that are very useful. I like the 
most beautiful content and format of Asia Pacific. Thai LA is also good. Most 
online news will show only important and interesting news. They do not bring 
every news from printed “ I think it needs to have the print also, it is necessary 
for elders and online news is suitable for new generation so it should have both 
of them Form the national media I believe the new is not move to be online 
perfectly within 5 years.” 

             And after viewing issue about distribution of The Thai newspapers 
in Los Angeles more than half of the focus group of the participants agreed that 
have to do both on paper and on online internet to reach every group of people. 
One  person  interjected, by his self, he received the news from 2 ways because 
most of Thai restaurant use a printed to communicate with customer, but he 
usually use online media all day and he  believe that in the future online media 
will influence to society very much . 

              While, another subject agreed that “I usually read online news. I 
have skills and need to receive news in many different media everyday because I 
am own the TV cable, NAT TV, also. I want see more the local news in Thai online 
news. However almost Thai people in LA are not good at English needing to use 
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Thai media so it is necessary having both newspaper and online news” He was 
suggested 

              And adds another subject “I like reading newspapers taken from 
the restaurant and the Thai town market and I had read online news for 5 years. 
Right now   I prefer to read online news than the printed because it’s dirty and 
wasteful. The online news is convenient and saves time .I’m the first who start 
reading online news in the family, I can access to the online news and he believes 
that the way of people’s lives will certainly change into the online world in the 
very near future. ”     

              On the other hands, all of young generation participants 
commenting on the future of newspapers in that same opinion, one participant 
said He had been reading online news for 5 years and it is familiar, he likes it a lot 
.It is accessible “I am good at reading online news because I am an activist so I 
have to use many ways to communicate especially the internet. Internet is 
considered to be the most important way these days. I believe the printed 
newspapers will be gradually gone soon, everything will be online which is very 
good to me.” One man mentioned that nowadays he always read American 
online news such as LA Time. He believe the online news will have much more 
influence in the future. 

             When viewing the newspapers future ideal, participant were 
suggested that usually a new guys can surf the internet, gain news, knowledge and 
entertainment and know about the computer equipment can read English. “So, I 
only read the Thai online newspaper  However, I agreed that newspapers should 
be produced in both print and online, because Thai people in Los Angeles has a 
various lifestyle then can cover all of the targets and I also believe that the 
society will be transformed into the online age perfectly. Of course, everyone 
must adapt to this changing” 

 Another participant supported that, “I think nowadays we can 
receive news from Thailand by internet and TV, so it is a difficult time of 
newspaper because they have satellite TV that you can get all the stations of the 
country to live in real time. This is very interesting and to track all the time. 
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People can read news online from the internet. It is really fast, fresh and can be 
tracked continuously. Newspapers must to adapt very much.” and one participant 
agreed that, For the current crisis of the newspaper, she believe that the paper is 
still important to Thailand’s community in the United States because there are 
both younger and older people. “But online news, it will be expanded and has 
more influential in modern society, we should adapt and take both of its together 
because there are a lot of benefits from both sources of news for Thai 
Community in the United States.” Said one subject        

Summary and analysis 

 The problems of preparing a local newspaper in Los Angeles during the 
early period were various, for example bad management, rough formatting, and 
under standard forms. The papers often do not focus on a main theme of the 
newspaper lack professional journalistic ethics. The publishers should publish their 
newspapers as regularly as possible in order to keep their production up to date. 
At present, most of the team who make  local newspapers are limited to Thai's 
hailing from central Thailand and therefore lack diversity in representing opinions 
from the entirety of Thailand. In addition, the newspapers were not published in 
accordance with the philosophy of journalism. However, the overall appearance 
of the local newspaper in Los Angeles, as seen above, is the weakness to the 
develop local newspapers that are socially acceptable, especially in the current 
era, when people are more educated and they require more quality and 
trustworthy media sources.  

 The obvious weakness of the local newspaper in Chonburi and Los 
Angeles is that the publishers lack a clear target audience, quality products and 
staff. Consequently, the local newspapers in Los Angeles are not well recognized, 
accepted by society or the readers. It is impossible to build a readership base to 
increase and research shows that the future to develop the business as a stable 
and sustainable professional newspaper organization. Overall, this affects the 
needs of local people. It is also dominated by offering news of mainstream 
newspapers from Thailand. The newspapers do not understand the Thai context, 
which is the immigrant community in the US. This community has different 
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cultures, and those cultural changes play a major role among people in the Thai 
community. These are all important factors that determine the quality of the 
local newspapers there. 

               Local newspapers of in Chonburi should pay much attention to achieve 
the purpose of creating Snap local communities: however, the current 
performance standards of local Thai newspapers are not high enough. It is 
essential that local newspapers understand and recognize the limitations and 
local realities including the important basic factors which can lead to an effective 
presentation of information about local communities and achieve positive social 
missions in their local communities.  

 The researcher would then offer suggestions for institutes involved with 
journalism as follows: 

 1.  Thai newspapers in Los Angeles should present useful contents and 
information for Thai community because Thai people could use the information 
for their daily life. 

 2.  Owners/ editors of newspaper should survey the needs of information 
from people in Thai community in order to improve the contents and forms of 
newspapers to respond the readers’ needs. 

 3.  The administrative members of the newspapers should provide 
chances for their staff to get journalism skills or training. 

 4.  Mass Media Association should play stronger role in monitoring 
journalism ethics and presenting news and information including copyright laws. 

 Also, the Association should register as a legal association in order to gain 
the right to negotiate and find cooperation from governmental and private sectors 
in Chonburi and Southern California. The association should find connection with 
foreign media and Thai media from Thailand. 

 5.  Thai community should set standards for Thai newspapers to be well-
accepted by Thais and Americans. 
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 6.  Trainings on journalism should be conducted to improve journalism 
ethics, and to be able to compete with new digital media like cable TV, satellites, 
and the internet. 

 7.  Thai governmental organizations should act as a channel for Thai 
people in LA to connect with the government in Thailand. 

 8.  Thai media in in Chonburi and LA has no controlling system. The 
newspapers can express their opinions freely. If they are developed, they can 
actually reflect Thai community to all Thai media in Thailand. 

 9.  Manuscripts from Thai newspapers in Chonburi and LA should be kept 
in order to be used as historical evidence of Thai community in Chonburi and LA. 
Newspapers have been documentary resources for studies and references. 

Recommendations from the research: Based on the results from the desirable 
features of the local newspaper. The researcher has suggested as following: 

1. Local newspapers should focus on providing useful content to the community 
and locals as much as possible. Most local news readers are interested in useful 
content, which can be helpful in everyday life.  The local newspaper should be 
more aware of the responsibilities and ethics of journalism.  

2. The local newspaper should develop various ways of delivering a variety of 
content increasing more interesting issues. 

3. The local newspaper executives should develop knowledge and competence 
of their personnel.  4. They should have the central organization of the local 
newspaper in governance, ethics and responsibility to stimulate awareness of 
ethical standards for the local newspaper on a regular basis. 
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