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 Abstract  

This research is conducted to study level of engagement of Thai youth, factors 

and motivations that facilitate Thai youth to become civic netizens, and approach to 

create civic netizens, to ultimately find an effective approach to improve the level of 

civic engagement in Thai youth and transforming them into becoming civic netizens. 

The current level of civic engagement is expected to be low and might need all parties 

such as schools, parents, and government officials, involved in the process of creating 

civic netizens. 

This research used mixed methods; quantitative and qualitative research, on 

Assumption university students from Communication Arts faculty. The quantitative 

research is an experiment on Facebook closed-

behaviors when exposed to civic contents and record into numerical data to find their 

level of civic engagement on the Internet. The qualitative research is an in-depth 

interview with 4 participants to get more detailed information about civic engagement 

factors and motivations. The data of both quantitative and qualitative research are 

then analyzed and concluded. 

The research result demonstrates that Thai youth have low level of civic 

engagement. There are multiple factors affecting their decisions in joining offline and 

online civic activities, which consist of responsibility, realization of existing problems, 
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belief on self-ability, education, parenting, opportunity, friends, and family participate 

in civic activity, award, and role model. These factors can create motivations for youth 

to participate in offline civic activities and online civic activities. To create youth online 

is recommended to be used by all parties 

who get involved in creating youth civic netizens process.  

Keywords: Civic netizen, civic engagement, civic citizens, empowerment, social 

media, Internet  
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Introduction  

Social movement is an important part of bringing and creating changes in 

society to be better in many ways such as education, health, work, equality, politics, 

government, religious, and etc. Social movement can be defined as a large group of 

people who gather together in order to bring about or obstruct social, political, 

economic or cultural change. However, social movement will not be successful if 

people are not recruited or if there is a small number of participants (Meyer, 2014). 

The development of technologies in the present such as social media including 

Facebook and Twitter can be channels for recruiting people to take parts or participate 

in social movements due to the functions of social media; friends, acquaintances, and 

family members can add friends (or follow) each other to see posts and updates of 

other social media users. 

Despite the improvement of social media functions and its adaptability, many 

countries are facing the decline of civic engagement. The expansion of the international 

ractice less political 

involvement, have fewer voters, have less loyalty toward a particular party, and show 

low level of participation in civic society when compared with the past (Dahlgren, 

2007). In the discussion on sociology, a decline in civic engagement was expected to 

be caused by a fundamental generation shift (Zimmerman, 2000). According to 

research, the younger generation of Americans is less involved in social and political 

ween 

1910 and 1940. To understand the different behaviors and attitudes between these 

two generations, social context is the key. Predecessors were raised during the 

economic deprivation of wartime, the great depression and the coalition of people to 
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reconstruct society (Davis, 2005). While the youth of today are raised up in a period of 

time where they have economic prosperity and developed society. Consequently, they 

miss a chance to participate in civic activities (Hooghe, 2003). 

In Thailand, according to research from Freedom House, the data shows 

Freedom of the Press in Thailand in 2017 that Thailand is one of the countries that is 

listed to be not free (Freedomhouse, 2018). Thailand got 77 out of 100 scores (0=Most 

Free, 100=Least Free). The score is divided into three parts, which are legal 

environment, political environment, and economic environment society (Soothill, 

1991). Therefore, Thai press and Thai media do not have freedom. They are controlled 

and monitored by the Government. As a result, the duty of raising awareness of public 

issues is not only the job of media anymore but also individuals. Hence, the Internet 

has become an important tool for these individuals to voice their opinions and 

concerns, to make people acknowledge the problems/ issues and ultimately make 

some changes in society since the Internet is the space where it is less controlled.  

There were some successful campaigns created by civic netizens that can prove 

that the Internet can be a tool to create civic engagement. Many online campaigns 

were created by Thai netizens and there were a fair amount of supporters and 

consequently, the government acknowledged and responded to the campaigns. For 

example, a successful campaign was from www.change.org. This campaign was created 

by Miss Sutatip Pakkaratadapong in 2014. The starting point of this campaign 

happened because there were many news presented about pets that were tortured 

and killed to death. Then Miss Sutatip took action by creating the petition online to 

gain support from netizens and successfully requested the Thai Government to write 

a new law for Animal protection and rights to punish those who harm or kill domestic 

pets. 

There were 68.22 million Thai people in 2017, 46 million Thai people were 

internet users which means 67% of Thai people are internet users (Inc, 2017). Even 

though, it seems that the majority of Thai people have adopted the Internet and there 

were some successful civic campaigns created by Internet users, but most Thai people 

have not fully utilized the Internet to create positive changes in society. According to 
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Development Agency (Public Organization) Ministry of Information and Communication 

Technology (ETDA 2016), the statistic shows that most Thai people use the Internet 

mainly for their personal benefits; which are social media, searching, reading electronic 

book, entertaining (online TV, movies, and radio), sending and receiving emails, 

downloading (software, music, series, game), online gaming, online shopping, online 

banking, online booking, reading stock market news, online selling, and others. To 

Google search queries from Hootsuite(Inc. 2017) shows that most Thai people have 

less interest in any topic and issue related to civic engagement or social movement 

but entertainment. The top keywords in google search were all about football, novie, 

music, and lottery. These statistical information and research results show that Thai 

people on the Internet are lacking the interest in civic engagement despite the 

potential the Internet has as a civic engagement tool.  

There were some research previously conducted regarding the online civic 

engagement, as listed below. 

1. 

regarding the 2009 presidential election (Farsangi 2010). This research was conducted 

to investigate the quality of civic participation on Facebook during the 2009 presidential 

election in Indonesia. The result shows that the level of civic participation on Facebook 

is low. Facebook users were concerned about expressing their thoughts and opinions 

through posting and commenting on Facebook because their friends, family members, 

and coworkers can see those posts.  

2. Participation Barriers to Youth Civic Engagement in Social Media (Brandtzæg, 

Haugstveit et al. 2015) The results showed that the important barriers among young 

people to have civic engagement in social media were related to language, disbelief 

in contents, and privacy and time issues. These results suggested that the new 

communication models should have a clear goal and action-oriented engagement, and 

should focus on immediate feedback and dialogue. Moreover, it is also important to 

implement flexibility and easy forms of engagement when organizations want to 

support civic engagement in youth. For example, young people rarely read long-plain 

texts, while a short and engaging video is more interesting for them. 
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3. What Motivates Youth Civic Involvement? (Ballard 2014). The research found 

that beliefs and passion are the important sources of motivation and can increase 

youth civic involvement. Opportunity could also motivate youth to involve in civic 

activity. On the other hand, the lack of opportunity could be a barrier for them to have 

civic involvement. 

 4.  Civic Engagement in East Asia and the Pacific(EAPRO 2008) 

This research explored the state of youth engagement in East Asia and the Pacific. 

Focusing on the results from Thailand, it could be stated that Thailand had 

democratizing states, strong civil society and diverse types of youth civic engagement. 

Civic engagement in youth campaigns was prompted by a wide variety of institutes. 

However, youth programs have not been completely successful and prosperous due 

to the lack of funding, coordination and following-through. 

These related researches studied civic engagement; level, motivations and 

barriers in a similar context to this research. However, youth online civic engagement 

in the context of Thai society has not yet been explored. To effectively encourage 

online civic engagement among Thai youth, this research is conducted. 

 Therefore, the goal of this research is to understand the factors, motivations, 

and approaches that help to facilitate Thai Internet users, especially Thai youth who 

have not fully utilized the internet, to start creating positive movements in the society 

via the Internet and become civic netizens who would take part in improving society. 

Related theory and concept 

This research mainly conducted based on the theories and concepts listed 

below. 

1. Citizenship : The concept of citizenship is used to be the guideline for both 

experiment and interviews. Theodore Roosevelt once said good American citizen 

 

husband and a good 

(Roosevelt 2011

 a state 
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(Libraries 2016). Therefore, citizens are the most important part of creating a society or 

a country. In addition, Aristotle also indicated that participation in public affairs is the 

most important activity of a citizen. Furthermore, he also suggested that a good citizen 

apart from being able to take civic responsibilities, should have the quality and ability 

to rule and to be ruled (Charoenmuang 2005). Therefore, to have a good society, there 

must be good citizens, who are responsible at home and outside of home. 

 2. Civic activeness/ Civic engagement : Civic activeness or civic engagement 

are voluntary activities that require citizens to vote, attend public meetings to solve 

public affairs, serve community works and discuss political issues. Theses activities can 

be deliberative and action-

or collecti

backgrounds including experience, education, income or how they convey the degree 

or seriousness of particular issues (Verba, Brady et al. 2002). The new forms of 

participation have changed its focus from institutional issues that affect the majority 

to more specific issues, which blur the line between public and private matters. The 

issues nowadays are becoming more personal and surrounding around identities and 

lifestyles issues such as quality of food or the emotional involvement with poor family 

living under the bridge (Bennett 1998). 

3. Qualities of civic netizens : Civic n

 

   1) Take responsibility for their own actions: Use their liberty with 

responsibility.  

Do not fall under the influence of power or under the patronage of any 

person. 

2) Respect the rights of others: Do not exercise their rights to violate the 

rights of Others. 

3) Respect the differences in society: Accept the differences and respect 

others who are different from them. 

4) Understand the principle of equality: See everyone in society as equal 

regardless of economic status or education level. 

5) Act in accordance with the rules and laws: Do not take any action to 

solve any issue that will violate the laws. 
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6) Have social and public responsibility: Realize that they are a part of 

society and give their contribution to society that does not cause problems.         
  

Objectives  

1. To study the level of online civic engagement of Thai university students.  

2. To find the factors and motivations for creating Thai young civic netizens.  

3. To find out the approaches for creating Thai young civic netizens.  

 Research methodology  

  This research utilized both quantitative analysis; experiment, and qualitative 

analysis; interview, to find out the level of civic engagement of Thai netizens, find out 

the approaches that help to facilitate netizens to become active civic netizens and 

discuss how to motivate netizens to continue further participation and civic 

engagement. Therefore, there were two parts of the research, which were experiment 

and interview.  

 1. The experiment was carried out by using Facebook closed group. Thirty 

Assumption university students were recruited and invited into a designed Facebook 

close-group to participate unwarily that they were parts of the experiment. Facebook 

was selected as a medium in this experiment because it has the highest number of 

users. University students were selected to be participants because they are in the 

biggest age group of Facebook users; around 14.8 million Facebook users are between 

18 to 24 years old (Limited, 2017). After all participants joined the group, various 

st 

c

destruction of nature, large scale conflict / wars, inequality (income, discrimination), 

poverty, religious conflicts, government accountability and transparency / corruption, 

food and water security, lack of education, safety / security / well being, and lack of 

economic opportunity and unemployment (Loudenback, 2018). To record and analyze 

the experiment results, a checklist was created to measure the level of civic 
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engagement, factors, and motivations to facilitate civic engagement of netizens in 

Facebook closed group. The responses and actions of 30 participants were observed 

and scored based on numbers of their exposure, like, comment, and share.  

 Experiment Measurement 

 Level of civic engagement on the Internet is measured by using 10 checklists, 

to record and score the activities done by the participants during the experiment 

period. For each checklist, participants were given a score of 0 to 3. The total score 

each participants get, indicates their Level of civic engagement on the Internet, which 

is divided into 3 levels based on the following criteria: 

 

 2. The interview 

engagement on social media and find out the factors, motivations and approaches 

that facilitate them to become civic netizens by interviewing university students who 

are civic netizens and non-civic netizens and also interview a scholar who has expertise 

about civic engagement and a netizen who is civically active on the Internet and social 

media. The interview was divided into two groups, one for students and the other one 

for civic netizen and expert.  

Group1: Four students who are Communication Arts students from Assumption 

University, Thailand. The students were selected to be interviewees 

based on their scores from the experiment testing their levels of 

civic engagement and their genders. Two students with the highest 

scores consisted of one male and one female (Ms. Aksornlak 

boonyasitt  3rd year, and Mr.Tammachart Sangsawat 3rd year) and 

the two lowest scores consisted of one male and one female (Mr. 

Suppawat Sangsuvarn 4th year and Ms. Donchanok 

Chattongchakul 4th year.) 
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Group2:    - One scholar who has expertise in netizen and civic engagement - 

Ms.Sutatip Pakkarahdahphong is an active netizen who had 

created an online petition on www.change.org to request support 

for animal rights and protection.        - One civic netizen who actively 

involved in civic activities on the Internet - Assoc. Prof. Ousa 

Biggins, Ph.D. is a professor at the National Institute of Development 

Administration who has knowledge and has done much research 

and studies relating to netizens and civic engagement of Thai 

citizens.  

The questions were based and adjusted from a set of questions in the regional 

Pacific (EAPRO, 2008). Then results and answers from experiments and interviews were 

summarized, analyzed, and compared to find out approaches to create civic 

engagement for netizens.  

Results and Discussion  

Level of Civic Engagement 

 The total number of experiment participants were 30 students; 17 participants 

were male (56.67%) and 13 participants were female (43.33%). Out of all participants, 

11 participants (36.6%) were fourth-year students, another 11 participants (36.6%) were 

beyond the fourth year students, 6 participants (20%) were third-year students, and 2 

participants (6.67%) were second-year students. There were no First-year students 

among the participants. There were a total of 23 civic content posts posted on 

Facebook closed-group. Majority of participants saw more than 12 civic-content posts 

in Facebook closed group; 15 participants (50%), 13 participants (43.33%) saw less than 

12 posts, and 2 participants (6.67%) saw all 23 posts. 

 There were 28 participants (93.33 %) who did not interacted with any posts by  

liking or other kind of emoticons (heart, laugh, wow, sad, angry), in the Facebook closed 

group and 2 participants (6.67%) interacted with the posts 1 to 2 times within 3 months. 

Apart from liking the post, all 30 participants (100%) did not write any comment in any 

post in the closed group. Moreover, all 30 participants (100%) did not share any post 
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from the Facebook closed-group on their personal walls. However, there were 6 

participants (20%) shared 1 to 2 posts related to civic engagement from other sources 

on their personal walls and 4 participants (13.33%) shared 3 to 4 posts and 20 

participants (66.67%) did not share any post related to civic engagement. As for 

initiative action, 1 participant (3.33%) initiated 1 to 2 post(s) related to civic engagement 

on personal walls, and 29 participants (96.67%) did not initiate any post. 

 In conclusion, after collecting participants scores in the experiment, all 

participants in this study have low level of civic engagement. The participant with the 

highest score got 12 out of 30 points, which falls in the group of low engagement. The 

rest of the participants got the scores lower than 6 points. The majority of 

participants(10 participants) got 2 points out of thirty points. 

 

Factors and motivations facilitating civic netizens  

All 30 participants in the experiment have low level of civic engagement. In 

addition, all 4 students from the interview have participated in offline activities as the 

requirements for school projects. All students want to continue participating in civic 

activities if they have time and if it is convenient to participate. Moreover, students 

with higher civic engagement scores would like to be informed regularly about civic 

activities and prefer civic activities to be promoted via social media or application on 

mobile phones. While, students with lower civic engagement scores prefer civic 

activities to be promoted with entertaining content, which includes giving away prizes, 

playing games or having celebrities promoted the activities. Friends and family are also 

important motivations for two students with higher scores to participate in civic 

activities. They like to do activities with people they know. Two students with lowerer 

civic engagement scores can be motivated by the convenience of time, weather and 

the good feeling after the activities, they will continue doing the activities again. All 

students have role models, which are their friends, successful alumni, and parents. 

However, only friends and parents can motivate them to engage in civic activities.   

The netizen who were interviewed, hinks media should set examples or role 

models to show and make kids understand the consequences of doing good things 

and bad things. Moreover, the scholar thinks that media can also help to promote civic 
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activities by presenting short, and precise information, which is easy to understand, 

such as short video clip, info-graphic. The scholar also adds that factors such as 

education, environment, friends, and family are important to motivate youth to 

participate in civic activities. Besides, education is the most important factor to make 

people interested in participating as some subjects at school can provide youth 

knowledge and teach them about morals, ethics, civic duty, and citizenship.   

  

Factors obstructing civic netizens  

All students have experienced some difficulties when participating in civic 

activities, which are uncontrollable such as school schedule, time availability, weather, 

long process of contacting and getting approvals from the university and from 

believe in their abilities to change or help in civic activities without the help and 

support from adults or university.  

The netizen has been facing a lack of support from the government. Without 

the support and response from the government, social issues or problems would have 

not been changed.  

The scholar thinks that youth mainly use the Internet for their entertainment, 

online sexting chat, cyberbullying such as posing negative comments and these can 

be obstructing factors that prevent them from learning about civic activities. In 

addition, the scholar believes that the way media present Thai youth in negative 

images has   

 

Discussion  

All 30 Assumption university students who participated in the experiment have 

low level of civic engagement. The result of this research conforms to the result from 

th

participation regarding the 2009 presidential election. The investigation of the quality 

of civic participation on Facebook during the 2009 presidential election in Indonesia 
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shows that the level of civic participation on Facebook is low (Farsangi 2010). This 

proves that many countries including Thailand are facing a decline in civic engagement 

level of their citizens.  

  This research found that youth would have online civic engagement if they 

have participated in offline civic activities and they would like to invite friends and 

family to support or participate with them. Furthermore, online civic engagement can 

also lead them to have both offline and online civic engagement. If youth saw civic 

posts on their Facebook posted by their friends, they would want to either share, like, 

and comment or would participate in offline civic activities. Therefore, to make youth 

have strong online civic engagement or becoming civic netizens, youth should have 

both offline and online civic engagement. In addition, internal and external factors that 

mainly affect youth to participate in online and offline civic activities are education, 

youth sense of responsibility, how parents raise their kids, opportunities to participate, 

company of friends and family to civic activities, awards, role models, realization of 

existing problems, and belief of self-ability to solve problems.  

  y: civic 

ds including 

experience, education, income, or how people convey the degree of seriousness of 

parti

activities from service-learning and graduating projects provided and arranged by the 

university. Therefore, schools and universities play an important role in introducing 

them to know and to participate in offline civic activities. In agreement with the result 

above, scholar also supports this statement by explaining how education such as ethic 

classes and service-learning can teach youth to know their civic role, moral, and ethic. 

 good and active citizens. 

Many countries with actively civic citizens have learned civic education in their early 

that education is another source of knowledge when youth can learn about civic 

engagement.  
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GPAs also affect the scores of youth civic engagement in this research study. 

Students with higher GPAs have higher civic engagement scores and students with 

lower GPAs have lower civic engagement scores. This result is relevant to what 

Theodore Roosevelt 

Roosevelt, 2011). 

Thus, students with a higher sense of responsibility tend to have more civic 

engagement level according to this research study result.  

  There is another significant point to be noted. Both students with higher civic 

engagement scores have parents who work in company and governmental office, while 

the other two students have parents who own businesses. This can be interpreted that 

the parents with different career paths may have different ways of raising their children 

and the amount of time spending with their kids. Moreover, the scholar also mentioned 

in the interview that the way parents raise and teach their children is very important 

in creating youth to have a high level of civic engagement. It is the responsibility of 

parents to make their children become moral and have a sense of citizenship. 

Therefore, parents should start teaching their children about civic engagement at an 

early age. However, this notion needs further study to make any valid assumptions.  

  In addition, youth will be more likely to participate in civic activities if they have 

opportunities and especially if time of participation is not conflicting with the time of 

their study. So, civic activities can be their priorities when they are free from schools 

or universities.  

  The company of friends and family to participate in civic activities can be a 

great factor that lead youth to have offline and online civic engagement. Youth like to 

have a company that they are familiar with, to join them in civic activities. Moreover, 

they would share content or posts on social media if they have the opportunity to 

join and if they would like to invite friends and family members to participate.   

Giving youth rewards from participating in civic activities such as certificates can 

be another great factor to make youth participate especially for those who never or 

rarely participate. As stated by students from the interview, having great profiles 
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especially certificate can be another source of their credibility when they apply for a 

job.  

  Role models such as friends and celebrities are important to create civic 

engagement in youth. Friends who usually participate in civic activities can show that 

youth can also help and be useful for society. Civic netizen and scholar also said that 

role models such as celebrities can be good examples for youth especially when they 

participate in civic activities, the stories or news about the participants should be 

promoted.  

  Lastly, to start participating in civic activities, youth must be aware of the 

existing problems in society. To make youth aware of the problems, social issues 

should be promoted by organizations and media. When the problems are recognized, 

youth also needs to believe in self-ability to solve the problems or to be a part of the 

process in solving the problems. Thus, it is very important that existing problems are 

presented and recognized by youth. Moreover, youth should be encouraged and be 

reminded by friends, teachers, and parents that they have abilities to solve the 

problems in the society.  

  The factors mentioned above are important factors that help create 

motivations for youth to have civic engagement offline and online civic engagement. 

Therefore, to motivate youth to have civic engagement, these factors should be 

created and supported by all parties including youth, parents, schools, universities, 

government, organizations, media and etc. In addition, barriers that obstruct youth to 

become civic citizens and civic netizens are spending too much time on the Internet, 

long process of creating or joining a campaign, time consumption, lack of opportunities, 

disbelief of self-ability and power, lack of information, weather, lack of resources and 

support from the government, and how media present youth. These obstructing 

factors could be eliminated and prevented with the cooperation of all parties; youth, 

parents, schools, universities, government, organizations, and media.   
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Approach to create Online Civic Engagement Process   

  Cooperative Approach: ACTION  

To create youth offline and online civic engagement, all parties including 

parents, educators, government, organization, media, and youth should cooperate to 

create facilitating factors to create motivations for youth to participate in offline and 

online activities, Furthermore, they should also work together to reduce or eliminate 

barriers that obstruct youth to have civic engagement. Therefore, the ACTION 

cooperative approach is recommended to be used to gain important factors to 

facilitate civic engagement and also eliminate obstructing barriers to civic engagement. 

Each letter in the word ACTION represents action for each party to practice.  

A = Assistance by government (funding)  

C = Confidence by youth  

T = Teach civic engagement by school/ university  

I = Introduce civic engagement by parents  

O = Org  

N = New way of communication by media  

support youth civic activities by funding and following up until youth civic activities are 

successful. Proper amount of funding should be distributed to support youth civic 

campaigns in order to create more opportunities for youth to participate and to 

increase the success rate of youth civic campaigns. Moreover, the government should 

follow up each campaign by and should give any cooperation until the campaigns are 

successful. Having more opportunity and more success rate of youth civic campaigns, 

leads to more motivation youth would have to participate in civic activities offline and 

online. 

The second letter, C 

confident and see positively toward themselves, especially their abilities to help 

society. When youth have positive thinking toward their abilities, then they will have a 
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sense of empowerment, which can lead them to have feelings that they can control 

their own destiny and achieve personal and organizational goals. If one self believe in 

his ability, it is predicted to boost motivation to participate in civic activities 

(Hassanpoor, 2012).  

The third letter, 

Schools and universities should teach youth about civic engagement in their early ages 

 school and 

university should aid and provide them practical activities to participate such as service 

learning or volunteer jobs in every year. In agreement with a related research service 

learning will make youth learn by engaging in meaningful service to their schools and 

communities. Therefore, students will have a chance in applying academic skills to 

solving real- world issues, linking established learning objectives with community 

needs.  

 

should introduce their kids to civic activities at their early ages in order to build a strong 

sense of citizenship and civic duties. However, the level of civic engagement of each 

person still relies on individual responsibility. Therefore, parents must be able to teach 

their kids to be responsible with all things they do. Youth must have high 

responsibilities at what they are doing at home and at school such as house chores, 

and school homework or projects so they will have enough time to do what they are 

supposed to do and have the service minds to be responsible as civic citizens and 

netizens. Furthermore, parents should aid their children to participate in civic activities 

when their kids have interest or want to participate in civic activities by assisting, or 

participating with their kids.  

should promote themselves and state what they need such as details about the 

organizations, locations, opening hours, and what kinds of support they need and make 

the information accessible for everyone especially for youth. This would help giving 

youth the idea of where they can go and what they can do to help. It is recommended 

that the information should be available online for more effective communication. 

The information online would also encourage youth to share about civic activities 
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online rather than only remaining offline. In addition, the organizations may work with 

each other to create bigger platforms that gather all information about civic activities 

such as website or application. Moreover, giving rewards such as certificates to youth 

who participate in civic activities is recommended. Receiving certificate could motivate 

youth to participate more, since they would feel proud and the certificate could 

improve their portfolio for future career and education.  

should promote about civic activities more often so that youth can get information 

and continue participating furthermore. According to the research findings in this 

research and Participation Barriers to Youth Civic Engagement in Social Media 

(Brandtzæg, Haugstveit et al. 2015), media should focus on using the new way of 

communication, which provides a clear goal and action-oriented engagement, and 

should focus on immediate feedback and dialogue. Furthermore, it is also important 

to implement flexibility and easy forms of engagement. For example, young people 

rarely read long-plain texts, while a short and engaging video is more interesting for 

them to learn and know about civic activities. Moreover, media should present a more 

they can see themselves more positively and be more confident in their abilities. In 

addition, to make youth interested in civic activities or social issues online and offline 

that are not directly affect them, media should promote those activities and social 

issues by creating trends on social media. Consequently, it will create more 

opportunity and more motivation for youth to participate in civic activities. 

  

Limitations  

This research experiment result is only suitable to apply to youth who use 

Facebook as their main social media channel and youth who concern more about 

national or international issues. The method of this experiment on Facebook to check 

the level of civic engagement of 30 students that were recruited from Assumption 

University might not be applicable to all Thai youth. Even though students are from 

different backgrounds but they are from the same faculty, therefore, their opinions 
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and attitudes might be in the same directions. Thus, this research results and 

approaches might not be able to apply directly to all youth who study at different 

levels of education and different faculties. Furthermore, those civic posts that were 

posted in the closed group were controlled and selected by the researcher thus, 

students might feel that the issues are far from them and not affecting them. 

 Moreover, the answers from the interviews may not be representatives of 

opinion and attitudes for all Thai youth. Although it could help portraying how civic 

engagement levels of Thai youth differ due to different factors.  

  

Conclusion  

online civic activities, which consist of internal and external factors. Internal factors 

include responsibility, realization of existing problems or issues, and belief on self-

ability. External factors include education, parenting, opportunity, company to civic 

activity, award, and role model. These factors can create motivations for youth to 

participate in offline and civic activities. To make youth become civic netizens, all 

parties including parents, educators, government, organization, media and youth 

 facilitating factors 

which lead to motivations for youth to participate in offline and online civic activities 

and reduce barriers that obstruct youth to become civic netizens.  

 

Future Study 

 There are many ways to develop and expand the knowledge from this research 

to get more accurate results of levels of youth civic engagement, their factors and 

motivations to participate, and approaches to make them participate and continue 

participating in the long term. The first way is to check levels of youth civic engagement 

more accurately by recruiting more students from many schools or universities, from 

different regions of Thailand to represent the number of Thai youth. Moreover, 

researchers should explore civic engagement participation of Thai youth from both 
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and the ways of raising their children have any influence on youth civic engagement 

level, researchers might conduct a research study that includes information from both 

youth and their parents, to see the relationship between levels of youth civic 

engagement in different household environment. The third way is to test the 

approaches to create civic engagement in youth, researchers might conduct 

experimental research on Thai youth. The research should contain two groups of youth 

to be examined. One group should remain in normal environment, while the other 

group should be in a controlled environment where parents, schools/universities, and 

organizations would cooperate and support youth to participate in civic engagement. 

The experiment should take a long period of time to get more accurate results. After 

the experiment period is over, youth from both groups should be given a test to 

measure their levels of civic engagement and the results should be compared. 

 

References  

Ballard, P. J. (2014). What Motivates Youth Civic Involvement?. Journal of 

Adolescent Research 29. 

Bennett, W. L. (1998). The uncivic culture: Communication, identity, and the rise 

of lifestyle politics. Political Science and Politics 31: 741-761. 

Brandtzæg, P. B., I. M. Haugstveit, M. Lüders and A. Følstad (2015). Participation 

Barriers to Youth Civic Engagement in Social Media. 

Charoenmuang, T. (2005). Concepts of Citizenship. Nonthaburi: King Prajadhipok 

Institute 1. 

Dahlgren, P. (2007). Young citizens and new media: learning for democratic 

participation. New York, Routledge.  

Davis, R. (2005). Politics online: blogs, chatrooms, and discussion groups in 

American democracy. New York, Routledge.  

Dearing, J. W. and E. M. Rogers (1996). Agenda-setting. Thousand Oaks, CA, Sage.  



 

 21 

Delhi, U. o. (2012). Virtual Learning Environment. Retrieved September 13, 2017. 

from http://www.du.ac.in/du/index.php?page=virtual-learning 

Dobson, A. (2003). Citizenship and the environment. Oxford University Press.  

EAPRO, U. (2008).  the Pacific. 

Bangkok, UNESCO.  

ETDA, B. (2016). Thailand Internet user profile 2015.   

Farsangi, H. M. (2010). 

online participation regarding the 2009 presidential election.  

Freedomhouse. (2018). Freedom of the Press in Thailand 2017. Retrieved January 

30, 2018, from https://freedomhouse.org/report/freedom-press/2017/thailand 

Hassanpoor, A., J. Mehrabi, M. Hassanpoor and B. Samangooei (2012). Analysis of 

Effective Factors on Psychological Empowerment of Employees. American 

International Journal of Contemporary Research 2(8): 229-236. 

Hooghe, M. (2003). Participation in voluntary associations and value indicators: 

The effect of current and previous participation experiences. Nonprofit 

and Voluntary Sector Quarterly 32: 47-69.  

Inc., H. M. (2017). Digital in 2017: South East Asia. Retrieved September 06, 2017, 

from http://www.hootsuite.com/.  

Libraries, M. (2016). Sociology: Understanding and Changing the Social World. 

from http://open.lib.umn.edu/sociology/chapter/21-3-social-movements/. 

Limited, B. P. P. C. (2017). Who are Thailand's 46 Million Facebook Users?. from 

https://www.bangkokpost.com/learning/learning-together/1296218/who-are-

thailands-46-million-facebook-users-.  

Loudenback, T. (2018). The 10 most critical problems in the world, according to 

millennials. from http://www.businessinsider.com/world-economic-forum-

world-biggest-problems-concerning-millennials-2016-8.  



 

 22 

McCombs, M. (2011). The news and public opinion: media effects on civic life, 

Cambridge.  

Meyer, D. S. (2014). The politics of protest: Social movements in America. Oxford 

University Press.  

Roosevelt, T. (2011). 26th President of the U.S.A. .  Retrieved September 13, 2017, 

from http://www.theodore-roosevelt.com/.  

Soothill, Keith and S. Walby. (1991). Sex crime in the news. London: Routledge. 

Thailand.   Retrieved January 16, 2018, from 

https://freedomhouse.org/report/freedom-press/2017/thailand.  

Verba, S., H. E. Brady and K. L. Schlozman (2002). Voice and equality: civic 

voluntarism in American politics, Cambridge.  

Zimmerman, M. A. (2000). Empowerment Theory. Handbook of Community 

Psychology: 43-63.  

 

  


