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ABSTRACT

Title of Independent Study A Study of Behavior of Social Media Usage Between Different

Generations
Author Miss. Amonkan Semsom
Degree Master of Arts (Communication Arts and Innovation)
Year 2019

The objective of this research was to study on the differences between behavior of
used social media of Generation X, Y and Z and to study the relationship between behavior of used
social media, the uses and gratifications in social media of Generation X, Y and Z. The research
instrument was a questionnaire. The researcher selected a sample of 210 used social media of
Generation X, Y and Z. The descriptive statistics were presented in percentage, arithmetic mean and
Pearson’s product moment correlation coefficient.

The results of this study showed that most of the respondents used facebook
more than 1 time a day. They reported that they used social media during 1 — 3 hour per time, and
they used it in the period from 19.00 to 24.00 hours in their places. The device that was most used
to expose social media was the smartphone. As for the uses and gratifications of social media, the
finding show that the online user generally found the obtained information highest useful, which
refers use for searching information, while they generally felt highest gratified when they use for
information.

The hypothesis tests results show that 1) user with difference of Generation X, Y
and Z had related with behavior of used social media at a significant level; 2) user with different
demographics, including Generation (age), marital status, occupation and monthly income had
related with the uses of social media at a significant level; 3) user with difference of behavior of
used social media had related with the uses of social media; and 4) the uses of social media had

related with the gratifications of social media.



