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ABSTRACT

Title of Independence Study Factors relating acceptance of listening to Podcasts

of Young-Adult workers in Bangkok & Suburban

Areas
Authors Mr. Pongsathorn Sriluangpong
Degree Master of Arts (Communication Arts and Innovation)
Year 2019

This research was aimed to study “The Factors relating with Technology
Acceptance Model of Podcast Listening among Working Age Group in Bangkok &
Surrounding Provinces” consists of 1) The study of relating factors between perceived
Usefulness and Attitude towards Using Podcasts 2) The study of relating factors between
perceived Ease of Use and Attitude towards Podcast Using 3) The study of relating factors
between Attitude towards Using and Intention to Use Podcasts 4) The study of relating
factors between Intention to Use Podcasts and Actual Use of Podcasts 4) The study of

relating factors between perceived Usefulness and Intention towards Podcast Using.

The sampling group of this quantitative study includes 200 of audiences in Bangkok
and cities around who listens to podcasts in their daily lives. The questionnaires were sent
in online social media platforms such as Facebook & Line group relating with the people

working in Bangkok & cities around.



From the studly, it reveals that Perceived Usefulness positively relates with attitude
towards using significantly at 0.001 with high correlation at 0.681, Perceived Ease of Use
positively relates with attitude towards using significantly at 0.001 with moderate
correlation at 0.595, Attitude towards Using positively relates with Intention to Use
significantly at 0.001 with moderate correlation at 0.536, Intention to Use positively relates
with Actual Use significantly at 0.001 with low correlation at 0.396, Perceived Usefulness

positively relates with Intention to Use significantly at 0.001 with high correlation at 0.662



