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ABSTRACT

Title of Independent Study Communicating the branding of the Start-up
through Audio-Visual Media Channels

Case Study: Local Alike Co., Ltd

Author Miss Ramita Chatthong
Degree Master of Arts (Communication and Innovation)
Year 2020

This research aim to studies on 2 objectives 1) To study about how Local Alike
Co., Ltd. Communication for brand image 2) To study about communication channel for
brand image of Local Alike Co., Ltd. For how studying, research and analyze
the information on this research came from the information from answering the question
by Google Form channel about 439 results from sampling group. Then | use all results
| got from them to bring and adapt with the research both personal information and
opinion and comments from sampling group. After that bring the results to analyze by
finding Percentage, Mean, and Standard Deviation and lastly summarized as essay and
literature. The results showed that the majority of sampling group were female, 64.0,
aged between 26-30 vyears, 38.7. Had a bachelor's degree, 69.7, Single status, 71.8,
worked as employees of private companies, 60.8. The average monthly income between
30,001 - 40,000 baht per month, 22.8 live in the central region, 82.5. In addition, in terms
of opinions and comments, most of them found that the majority of startup business in
the field of community tourism and sustainable tourism were interesting and beneficial,
93.6. Helped to promote and develop in environmental sustainability, 33.2 and was a

focus on generating income for local people in the community with an S.D. value of .644



However, from the results of studies found that the communication of brand image
and communication channels f brand image of startup business in the field of community
tourism and sustainable tourism with the case study of Local Alike Co., Ltd. is not famous
and well known Its known as only a specific group, which can be seen from the number
of unknown Local Alike Co., Ltd.,, 51.0. Therefore, there may be an increase in
communication channels and improvements in the media that the business using to

communicate to be more interesting and consistent with the daily life of tourists.



