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ABSTRACT
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The objectives of this research were to study 1) to study the format of communication
content creation for depression on Facebook pages. 2) to study the impact on followers from the
perspective of various experts. 3) to study guidelines for creating communication content for
depression on Facebook pages.

This research is qualitative research, studying two pages containing information about
mental health in the field of depression but different page structure contexts, one psychiatric
specialist, one media specialist in creative thinking and communication techniques, two content
creators or page admins, and three people diagnosed with depression were selected from
snowball sampling according to the criteria specified in this research. The tools used for data
collection are documentary research and interviews

The results showed that both pages have a fairly clear layout of the page structure and
content. The difference between the two pages is the context in which information is provided to the
audience for example; the Facebook Page “Alljit” has a counseling context due to page has a
various of psychologists. Therefore, content by this page will has both formal and informal formats.
However, the Facebook Page “Messages from Depressed Patients” has a context as a friend or
someone with the same condition, making the nature of the content focuses more on
encouragement.

Both pages provide basic knowledge to assess their symptoms at an early stage, plus
online community for people who are interested or people with symptoms to share with each other.
Moreover, the psychologist added that information about the hospital and medical specialists
should be added in order to allow the followers to enter the correct treatment process. Finally, the
media content specialist suggested a variety of information, but the language context has to be

appropriate and the type of media contents should be appropriate for the followers.



